What markers of success can government, industry and other stakeholders establish.

Through transactional accounting from Australian Government agencies websites, we should be able to establish a benchmark for user engagement. Using weekly/monthly/annual reviews of this benchmark, we should be able to get a measurable indicator as to whether consumers are getting the opportunities to conduct transactions / business online. i.e. Does the ratio of online to in-person transactions increase or decrease as new technology is deployed on these site. 

How will we know when we have maximized the potential of Australia’s participation in the digital economy?

The “digital economy” should exist for the primary function of enabling the whole Australian economy to operate as efficiently as possible. To this end I do not believe that we can ever put a definitive measure on success. Across every facet of the economy there are ways that the country can become more efficient and to this end I feel that the Governments role in this should be to enable industry as a whole to integrate digital policies and procedures into their everyday working environments.  This could be in as many varied ways as using video to engage better with clients on human services websites and driving more efficient practices for these departments, to the way in which all Government departments communicate.

The Government has got very obvious infrastructure obligations that are in the process of being put into place but above that I also feel that it has a responsibility to be innovators and leaders in the implementation of policies that empower and encourage the development of the Australian Digital Economy.

In short I do not believe that we should ever put a set definition on the success of the Australian Digital Economy for to do so is to set a limit on what can be achieved if the leadership of the country is prepared to encourage and enable the citizenship to develop (digitally) at rates higher than any of our geographic, economic or technological competitors.

What can industry and other stakeholders do to assist the Governments existing efforts to develop the digital and media literacy skills of Australians?

The industry and other stakeholders are the front liners in the digital economy. We are in positions of creating content and demand for our services. Traditionally, Australians have been known to be “early adopters” of new technology and in this industry sector I think it is particularly true that demand does drives supply. We find out what the consumers want and then find ways of supplying that. Innovations then get customized for different individual clients. While it is fanciful to think that anybody, industry or government is going to enforce change on the digital habits of the citizenship of a country,  we can get to a position where we can effectively communicate the literacy levels of our users to the Government. The Government can then use this kind of information to efficiently serve media content on all forms of electronic communication.

It brings me back to the point that I made in the earlier question. The Government, in its position as the only organization in the country that the every member of the population has to deal with on some level, should be leading the way on this issue. Through utilizing digital advances when people interact with government agencies and organizations, digital and media literacy levels will automatically increase.
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